ADVERTISING ALCOHOL TERMS AND CONDITIONS

Customer’s participation in the Program is subject at all times to its acceptance of and compliance with
the applicable Twitter Master  Services  Agreement (the “MSA”) located at:
https://legal.twitter.com/ads-terms.html, and these additional Advertising Alcohol Terms and Conditions
(the “Alcohol Terms”). A defined term used in these Alcohol Terms, which is not defined herein, shall
have the same meaning set forth in the MSA “Alcohol Advertisements” mean any advertisements for
Alcohol activities submitted to the Program by Customer pursuant to these Alcohol Terms.

1. Customer further warrants, represents, and undertakes that: (a) all Alcohol Advertisements shall
comply with all applicable laws, regulations and any relevant codes of practice, in Customer’s Territory ;
and (b) with respect to Customer’s Alcoholic beverages, Customer will encourage responsible Alcohol
consumption by complying with all mandatory messages regarding social responsibility and any others as
may be required by applicable laws and regulations in Customer’s Territory regarding alcoholic beverages
advertising; including not inviting under-eighteens to consume alcohol and maintaining appropriate age
verification systems and procedures (i.e. ensuring that the relevant staff is properly trained in the use of
age verification systems).

2. For the ad formats Promoted Spotlight, Customer understands that Twitter currently does not offer an
age gating capability on these products (and further warrants, represents and undertakes that all Alcohol
Advertisements shall nonetheless remain compliant with applicable laws). Twitter does not endorse nor
support any actions in which the material on this product is used for purposes that extend beyond any
applicable laws.

3. Customer shall indemnify and defend Twitter, its agents, affiliates, licensors, directors, officers,
employees and partners ("Twitter Indemnified Persons") from and against any claims, losses, liabilities,
expenses, damages and settlement amounts (including legal fees and costs) incurred by any Twitter
Indemnified Person(s) arising out of Customer’s or Customer’s agent’s breach of these Alcohol Terms.

4. No binding agreement is entered into until such time as Twitter notifies Customer that its application
has been accepted. Twitter reserves the right to terminate the Alcohol Advertisements at any time in
accordance with its rights set out in the MSA, or if it otherwise decides to no longer include Alcohol
advertisements as part of the Program.

| HAVE READ AND ACCEPT THE ALCOHOL TERMS. | AM DULY AUTHORIZED TO ACCEPT THESE ALCOHOL
TERMS ON BEHALF OF CUSTOMER.
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